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Abbreviations

ACT
DA
SLA
Plan
PDB

NCDRP
WVCC

Australian Capital Territory
Development Application

Suburban Land Agency
Engagement and Placemaking Plan

Phillip Block 1, Section 7 Place Design
Brief, March 2023

National Capital Design Review Panel

Woden Valley Community Council

Community

Key
stakeholders

Targeted
stakeholders

IAP2

Suburb and
block structure

Engagement
collateral

Channel

Tool

Glossary

For this plan, community refers to the broader public;
anyone within the Woden Valley or the broader
Canberra region with an interest in development of
Block 1 Section 7 Phillip

Those who have influence on or are significantly
impacted by the outcome of the project

Specific groups or individuals that have been
identified for their potential to provide valuable input,
support, or influence during the development

The international Association for Public Participation
(IAP2) is an internationally recognised organisation
that supports organisations who implement public
participation in decision-making processes

The framework for a place, made up of relationships
between zones of built form, landforms, uses and
open space. Encompasses urban systems such as
transport and infrastructure networks.

Visuals, documentation and other media designed to
inform the community ahead of and during
engagement activities.

The medium or method used to communicate and
interact with the community

The resource, method or instrument used to facilitate
the engagement process.



1. Executive Summary

This Engagement and Placemaking Evidence Report (the Report) provides an
analysis of the qualitative and quantitative data received across the engagement
channels during the four-week engagement period. Overall, 19,849 people were
reached and 1,987 people were engaged with 407 inputs of qualitative data
captured through the first community panel workshop, pop-ups, drop-in information
session and open survey comments and 61 surveys completed. Approximately
65% of respondents who engaged were positive or optimistic about development
of a local identity for Woden Village.

The emerging themes across all channels were:

1.

Community reactions to Woden Village tended to be positive and
constructive.

Participants were generally positive and willing to contribute.

Objective 2 — Green and sustainable — is the most important priority for the
community.

Objective 4 — Showcasing the best of urban life - is important to the
community.

While negative commentary was limited, a lack of local character and
amenity emerged as recurring themes.



2. Inroduction

1.1 Background

Woden Village Precinct is a key strategic site in one of Canberra’s most vibrant
town centres. This development is a tremendous opportunity to connect the
surrounding uses and activities, creating a renewed identity, spirit and vitality for
the local community.

Purdon has been engaged by the Hellenic Club (the Proponent) to design and
deliver engagement activities for the Woden Village Precinct. The engagement
process is aligned with key project milestones from concept design development,
design and siting to Development Application (DA) and builds upon the foundations
of the original place-led community engagement conducted by the

ACT Government. The Place Design Brief (released by Suburban Land Agency
(SLA) in March 2023) summarises the functions, attributes, and development
characteristics the community identify as desirable and wish to see implemented
within the new development.

This phase of community and stakeholder engagement sought stakeholder and
community feedback on the tender concept design for the precinct. The valuable
feedback received will be used to inform the Development Application with the aim
of achieving the best design outcome and ensuring the development of Woden
Village is in alignment with the expectation of the Woden community.

This Report presents an overview of the engagement undertaken for the tender
concepts release project phase. It presents the key qualitative and quantitative
results and discusses the key findings.




1.2 Purpose

The overarching purpose of this engagement phase was to test community
and stakeholder perception of alignment between the Place Design Brief and
the tender concept plans. The Place Design Brief sets out community
aspirations for the site to ensure the site is developed as a liveable, green and
vibrant neighbourhood. Informed by the Place Design Brief, the tender concept
plans were developed.

1.3Scope

The five objectives outlined in the Place Design Brief were used to frame the
consultation and inform the selection of engagement tools to test whether the
tender concept plans were aligned with expressed community aspirations.

The elements available for community engagement were those pertaining to
place-making, primarily on the public realm. Engagement targeted feedback on
outcomes relating to streetscape, landscape, fagade, interfaces, details,
materials and character. These are the core matters which give rise to a ‘sense
of place’; the look, feel and experience of a place and buildings.

Noting decisions have already been made based on previous community
engagement, technical expertise and detailed site analysis, the scope of this
conversation was to test the tender concept plans alignment with the Place
Design Brief.



3. Resulls

1.4 Partficipation & Reach

As illustrated in Figure 1, a total of 19,849 people
were reached throughout the engagement period,
with this number being representative of people
who were ‘exposed’ to engagement materials,
media, and collateral across all engagement
channels.

1 9,849 people reached
1,987 people engaged

e . - 9@
gl

Figure 1: Total reach and engagement

A total of 1,987 people were engaged throughout
the engagement period, with this number being
representative of those who interacted with the
engagement materials, media, and collateral in
some way, such as through completion of a survey,
clicking on a link or communicating with us directly
via email or during a panel or drop-in session.

Figure 2 illustrates the various channels used and
their respective degree of reach, with social media
giving rise to the greatest reach.
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E n g ageme nt Snapshot of reach across the various engagement
C annels channels used

Woden Village Website
Social media post #1
Engagement flyer

Social media post #2 9989

Targeted stakeholder communication | 40

Westfield Pop-up* 270

Community Panel Workshop |12

Hellenic Club drop-in session |24

0 2000 4000 6000 8000 10000

Figure 2: Engagement reach by channel

*The number of people we actively engaged with during two, two-hour staffed pop-up events at Westfield Woden.
While the exact number of interactions with the display during the unstaffed periods throughout the week is
uncertain, its prominent placement likely captured additional community interest and raised awareness. This
additional awareness, though valuable, has not been factored into the engagement metrics.



1.5 Survey Results

CO n neC‘I'ion Survey responses indicating what helps respondent's feel
Question 1 —Valuing and conneding fothe ‘I-o COU nll-ry most connected to Country in the built environment

spirit of place

Question 1 of the survey targeted deeper insights

into Objective 1 of the PDB. As depicted in Figure 3, Creative expression of dreaming and storytelling in
] . . the landscape through murals, sculpture, water
options C (use of natural materials) and A (creative features or similar

expression of dreaming and storytelling) emerged

as the preferred mechanisms for fostering a

connection to Country in the built environment. Pathways designed fo slow people
down and encourage them fo see,
smell and hear nature around them

Natural materials in the landscape such as
timber, rocks and gravels

A focus on native plant species and
creation of habitat for insects, birds
and animals

Use of Ngunnawal language for place
names and bilingual signs in both
English and Ngunnawal language

Figure 3: Chart summarising survey responses to survey question 1.
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Question 2 -Green and sustainable

Question 2 of the survey targeted feedback on how
the community would prefer to see greenery
incorporated into Woden Village. The majority of
comments (38) were attributed tags associated with
Objective 2 of the PDB, however, Objective 4 of the
PDB (showcasing the best of urban life) was the
next most commonly tagged, with these comments
being associated with the ‘design’ sub-theme of the
lifestyle objective (PDB objective 4).

Question 2 also prompted respondents to identify
an example or place where they have observed
effective incorporation of greenery into the built
environment. Nine (9) respondents provided a
response targeting this aspect of the question, all of
which are represented in the inspirational place
cloud at Figure 5.

X

G reen Sample of survey comments provided in connection with question two, which focuses on how
WOden building design can help increase greenery. Comments were most commonly associated with

. . . o . o
vlllqge Objectives 2 (green) and 4 (lifestyle) of the Place Design Brief.

OBJECTIVE 2

[Green]

Native plantings Balconies big Grass instead of pavements
enough for large
pot plants Deciduous shrubs

Maximum green space with
well cared for trees

green buildings
and trees

Include greenery as part of the building design

Real plants Green walks
Garden beds
Use all surfaces

Tree canopy that ; ) . Green spaces
shades paths anging gardens

Facilities to grow plants
Composting
The use of trellises Roof fop gardens

Plenty of trees to reduce
and water features 4

fhe heatsink Functional green
Small parks dotted 9
Allow plants inside around for all to enjoy houses
Winter gardens
Living walls
Edible, medicinal and culturally significant indigenous
plants More greenery on the ground

OBJECTIVE4

[Lifestyle]

Natural materials

Lighter colour materials

Green, tactile, durable

Minimise hard surfaces

Natural ground rather

than concrete

Large windows

38 comments

Figure 4: Sample of survey comments provided in response to survey question 2.

13 comments

10



University of Queensland have done excellent

work in this space

South Eveleigh Native Rooftop Farm in Sydney

has done this extremely well, having grown over
2,000 edible, medicinal and culturally significant

66 indigenous plants

Venezuelan sky rises have vines growing down
from rooves

b )

66
| like the way green spaces have been used at

Goodwin Village, Ainslie
The Arboretum grounds

& | More greenery on the ground, on courtyards, and
é on the surfaces of towers, eg Singapore.

9

Vancouver convention centre

Photograph by
PLP Architecture

Trees that actually provide shade and cover from
the sun. They have done a bit of that in the A&A
development between the two buildings and its

One Central Park in Sydney is a good example
great. Would be even better without all the of a building with thriving greenery.
concrete pathways... maybe something more

natural

Photograph by Dezeen

Figure 5: Collation of respondent comments as an inspirational place cloud.



Question 3 - Bringing people fogether across
different generations

Question 3 of the survey was constructed to
investigate respondent’s attitudes towards varying
approaches to providing intergenerational housing.
Option B, which focuses on co-location of
accommodation suited to all generations, emerged
as the most selected option (Figure 6).

Options A and C, which both focus on
accommodating elderly residents but via different
means (A- flexible/adaptable housing, C- purpose
built housing for seniors) were less selected but still
comparable to B when considered in conjunction,
suggesting a perceived need for housing to suit
older generations at Woden Village.

I n'l'e rgeneraiional Survey responses indicating how respondent’s think housing can best cater fo

housing intergenerational living having regard to the site's position and advantages

Ensuring dwellings are designed
to be adaptable and flexible to
accommodate resident’s needs

as they age in place

Creation of a variety of housing options on-site that suit different
generations, (e.g. a mix of 1-, 2-, 3- and 4-bedroom options), that cater
to young people, families and older people to facilitate
intergenerational living

Purpose built housing in the form of independent living or serviced units,
which provide opportunities for residents of surrounding areas to
downsize and age in place

Figure 6: Chart summarising responses to survey question 3.

25
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Questions 4 &5 - Showcasing the best of urban
life

Questions 4 and 5 of the survey sought to better
understand respondent’s aspirations relating to
development of a uniquely Woden local identity.
Survey responses were analysed to identify
sentiment towards local identity in the area and
gather suggestions relating to:

e existing perceived values in Woden which could
be incorporated to build a local identity for
Woden Village, and

¢ new themes which could inspire an identity for
Woden Village, based on examples from afar or
aspirational elements.

Analysis of sentiment (positive, neutral, negative)
identified that approximately 65% of respondents
were positive or optimistic about development of a
local identity for Woden Village, around 22%
expressed negativity and 13.5% provided neutral
comments (Figure 7).

Those providing negative comments tended to be
focused on a current perceived lack of character or
local identity in the Woden Town Centre. Use of
emotive language and expressive punctuation (e.g.
1) throughout commentary suggested that this
aspect of designing for Woden Village is something
people are passionate about.

Figure 9 and Figure 10 provide a visual depiction of
suggestions concerning themes, icons or motifs
which could give rise to a local identity for Woden
Village. Water (including water features generally
and the old Woden Square water fountain) and
existing surrounding architecture (particularly the

Callum Offices) were recurring ideas throughout the

responses.

b J
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Senﬁ men‘l‘ A snapshot of reactions to survey

question 4, which focuses on

iowa rqs Ioc.ql developing a uniquely local
identity | ieniv

Callam Offices. | love the brutalist post-modern
architecture of John Andrews. | would love to see more
architecture that complements such buildings in Woden.

Neutral The Yarralumla Creek is beautiful, and the
Not sure 13.5% ‘drain’ should be re-engineered for soft
banks and accessibility. So, the character
would be 'flowing water in the landscape'.

Can't think of anything

No joy in Woden. Badly
planned. Very cold and
windy or hot! Taking the
pool which is a great
green area.

some 60's / 70's elements -
integrating some of those legacy
designs in with more modern ones

Negative

21.6% the old fountain that was once

outside the MLC tower was

Woden town centre is a )
lovely in the summer

barren, featureless

landscape.
Positive

64.9% Yesss - Let's make it green.
I miss the cafes that used fo
face onto on the fown
square the and the pub the
contented soul with the tree
shaded area out the back.
And the pockets of park with
established trees, and a park
bench, most of these have
now been built over.

I'd like to see more community facilities

Woden is far more culturally diverse than in the city centre, other suburbs. | want to
see shared spaces where cultural diversity is reflected AND celebrated! Let's build free,
interactive learning spaces about other cultures, with a focus on Ngunnawal/Ngambri

history of the area. Also, would love to see a Bogong moth artwork. Let's engage
people from local community to share their culture through cooking, arts/craft, story
telling etc.

Figure 7: Summary of sentiment and sample of supporting commentary provided in connection with survey question 4.

Three respondents provided images to support their comments, all of which have been reproduced at Figure 8.



os hq red Respondent’s provided the following images in
I m q g es connection with their responses to survey question 4,

which focuses on development of a uniquely local

CO I Iq g @ | identity for Woden Village.

66
Callam Offices. | love the

brutalist post-modern
architecture of John Andrews.
| would love to see more
architecture that
complements such buildings
in Woden.

9

66
Public exercise equipment

similar to Henry Rolland park on
the Acton waterfront to
encourage healthy living and
social connections amongst
diverse demographics.

Figure 8: Images and supporting commentary provided by respondents in connection with survey question 4.

N _
4

Active travel route between/under
Callam Offices and Yarralumla Creek
(drain). Although it is "ugly" and old, the
incorporation of "hovering" buildings
over the natural landscape and
pedestrian area feels very "Woden" and
something that the project could use as
inspiration for its nature-focused design.

9

14



@ ®
EXI.StI n g .v.q I U ?s Respondent’s identified the following values as
d t f d having the potential to build on the development of
I en I Ie In a uniquely local identity in Woden
Woden

Architecture
Celebrate brutalist architecture e.g.
Callum Offices, John Andrews
Build on the natural/timber aesthetic of
CIT Woden

Sculptures
Margo Hinder's sculpture in the Town Square,
and David Jensch's on North Walk

Views
Brindabellas, Red Hill

Natural features
Homage to Mount Taylor

Photograph by
The Canberra Times

Photograph by
Fiona B

Wheelchair friendly
Photograph by .
Archives ACT & accessible
Water
Naturalisation of Yarralumla Creek, old

water fountain woden town square
“flowing water in the landscape”

Woden'’s history
60's, 70's elements, blending legacy
elements with modern

Woden's cultural diversity

Figure 9: Visual depiction of respondent suggestions concerning existing local features or attributes which could inspire development of a local identify for Woden Village.
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A n ew the m e Respondent’s identified the following values as
f W d having the potential to confribute to the creation of
or o o eg a uniquely local identity in Woden
Village?

Ideas for motifs/sculptures/icons
Bogong moth, Rosella, Bower Bird

Natural Woden

Photograph by
Youth Time Mag

Woden Village as a destination
cultural space Healthy living
Public exercise equipment
similar to Henry Rolland
park on the Acton
waterfront to encourage
healthy living and social
connections amongst
diverse demographics

Photograph by
Visit Cootamundra

Water
Focus on water, incorporation of
water features

Photograph by
KOMPAN

Figure 10: Visual depiction of respondent suggestions for ideas or attributes not currently observed in Woden which could be used to foster a uniquely Woden identity in Woden Village.
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Question 6 — Getting around

Question 6 of the survey was structured to test
respondent’s reactions to the early conceptual
movement plan developed for the site.

Cross-analysis of sentiment (positive, neutral,
negative) with contribution (whether respondent
provided a comment only or constructive feedback)
was used to provide insight into respondent
satisfaction with the early movement concept.

Results indicated that a small number of
respondents were completely satisfied (2), the vast
maijority were satisfied with the early concept but
wished to provide constructive suggestions for its
development (49), 5 respondents were identified as
having a neutral response to the stimuli, 5 were
dissatisfied but made constructive suggestions and
zero respondents were identified as being simply
dissatisfied.

Responses were also analysed to determine the
relative frequency of sub-themes throughout, with
pedestrian, connectivity and cycling being the most
prevalent. A summary of all commentary received is
provided by sub-theme at Figure 12.

Sentiment & Responses to proposed
co niri bUtion connectivity plan

. Completely satisfied . Dissatisfied with suggestions

for improvement
Satisfied with suggestions . Dissatisfied
for improvement

. Neutral

Figure 11: Charts summarising responses to survey question 6.

Public transport

Public transport

SU b -fhe me Frequency of sub-themes

amidst respondent

frequencies | commeniary

Connectivity

Cycling

Parking

Pedestrian

o
(S}
ES
o
@
=)
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VEHICLES

Figure 12: Summary of commentary provided in response to survey question 6 across the five movement sub-themes.
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CONNECTIVITY

Ensure cohesive connections between key landmarks, such as the little
park near the site, Woden town square, CIT, and Bowes Street.

Design both southern and northern routes to accommodate bikes and
pedestrians, particularly if bicycle parking is positioned in the southwest
corner.

If vehicle parking remains in the southwest corner, scale back streets fo
create shared zones that prioritise pedestrians, cyclists, and deliveries,
reducing vehicle dominance.

Enhance permeability and pathway networks fo Callam Street.
Develop more intuitive pathways through parks that offer faster, user-
friendly alternatives to the fraditional grid system.

Enhance cycling safety by separating bike paths from car through-traffic and
providing dedicated truck delivery access away from cycling routes.

Include safe bike crossings over roads.

Create a bike connection from the eastern north-south route that will provide
quick access to the light rail platforms in the future.

Develop an off-road bike path alocng Bowes Street, linking to the Town Square
and Bradley Street.

Direct bicycle movements around pedestrian areas to ensure both safety and
efficiency.

Design north-south routes to accommodate cyclists and pedestrians, with a
focus on bicycle parking in the southwest corner.

public.

PUBLIC .
TRANSPORT « Ensure quick access to the

PARKING

¢ Include more car parking stations to meet
demand.

light rail through well-

designed bike and walking
connections.

Ensure all pathways are accessible for
prams, wheelchairs, and people of all
abilities, incorporating dropped curbs and
clear pedestrian connections.

Include alternative pedestrian pathways
through parks with seating areas for rest,
particularly in northern areas.

Design north-south connections to support
walking and cycling while reducing vehicle
access to shared zones for deliveries and
drop-offs, enhancing comfort and safety for
pedestrians.

Extend the garden with a winding path
through the Village, encouraging leisurely
movement and exploration.

* |Implement car share initiatives to reduce tfraffic and carbon footprint, making them accessible to both residents and the

* Keep cars out of central areas to prioritise spaces for pedestrians and bicycles.
+ Create seperate access for delivery trucks to keep them away from pedestrians and bike zones.

18



1.6 Community Panel
Results

Activity 1-Commercial uses (Buildings B & C)

Activity 1 involved separation of participants into
two groups to respond to questions as follows:

e Group 1:

o Who should the commercial spaces
cater to?

o How can we ensure the commercial
viability of these uses?

e Group 2:

o Whatif? (required participants to
disregard the tender concept, urban
planning requirements and other
constraints to consider additional
potential uses which would add
value to Woden Village).

Results collated from Group 1 are presented at
Figure 13 and Figure 14, with emerging themes
suggesting a desire for a range of hospitality
options, facilities supporting creative arts, the
importance of activation — particularly along the
site’s edges, adequate servicing to support the
development and inclusiveness.

H Respondent’s provided the following suggestions when
Co m m e rc Iq I prompted to consider who the commercial spaces

Spq ces forming part of Woden Village should cater to.

66
6 .
Family and dog-friendly pub,, Amphitheatre ??

66 9
é¢ Cafe, food and Community art
beverage options Y}

HOSPITALITY

66 Commercial offerings for

. Space for students - library ” elizich BUekEs 9

Figure 13: Group 1 results collected in response to question 1 during activity 1 of the community panel workshop.
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Respondent's provided the following suggestions when

(]
C o mm e rc Iq I prompted fo consider how to ensure the viability of
S pa c es commercial spaces within Woden Village

Commercial offering has to talk to the whole spectrum of users

Marker space- places to meet up with people - such as school students, rich people in apartments; a
commercial continuum that welcomes everyone

Climate-responsive
outdoor areas

Noft turning our
back on place
and the existing

uses

Activation - how to get people to
get to the site and move through

and to make it more inviting
Good public maintenance

Activation on southern side

and Bowes Street . .
Public toilets and

parents room

Meeting spaces
Parking

Health facilities to support the development

» ® [
Draw people into the R
development by activating the CJ

outer building edges

Figure 14: Group 1 results collected in response to question 2 of activity 1 during the community panel workshop.

N
4
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Results collated from Group 2 during activity 1 are
presented in Figures 15 and 16, which provide a
record of all commentary documented and attribute
the themes throughout the commentary to the
respective objectives of the PDB.

As shown, the majority of comments were attributed
to Objective 4.

w h qi Respondent's were prompted to consider what
additional uses would add value to Woden Village,
.
If? irrespective of urban planning or other constraints
.

@ Objective 1- Country

@ Objective 2- Green
[ Objective 3 - Intergenerational
@ Objective 4- Lifestyle

. Objective 5 - Movement

Figure 15: Frequency of PDB objective themes amidst
commentary provided by participants forming part of
Group 2 during activity 1 of the community panel
workshop.

b J

W h 01. Respondent's were prompted to consider what additional uses would add value to Woden
if? Village, irrespective of urban planning or other constraints
[ ]

(17
Indoor sports and leisure centre -

basketball, rollerskating; futsal 22

Public parking
Sauna and spa [
Places for clubs and societies; small

interest groups; language groups

Community hall for Woden -

especially for youth

Indoor adventure playground ”
for winter and wet weather

113
Over 55's living or aged care

living [...] ideal location for ?
downsizers

Theatre space for small
concerts ”

Great cafes and spaces that
A great playground/adventure can be enjoyed in all
play/senso weather

11 .
Kids soft play; indoor children's Ouidoor sports lacilifies
activities . cricket net; basketball

court

Consider the elderly and seniors in provision
of commercial offerings - learning
opportunities; clubs and community groups; |PA
community garden access Town square flexible mixed use
area ” Entertainment precinct - live
music; theatre

Community gardens; Small market level that is open late

therapeutic gardens; places to
walk around in nature

Allied health serv

Small bike repair space in
conjunction with bike parking **

Figure 16: Record of all commentary provided by Group 2 during activity 1 of the community panel workshop.
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Aclivily 2—- How can we set Woden apari?

Activity 2 involved separation of participants into
four groups. Participants were asked to select a
persona and consider how they might use and
navigate the proposed public realm. Participants
were provided with a worksheet (Appendix 3) and
required to respond to the following prompts:

e What does the public realm need to provide
to entice you to visit/use/stay?

e Focusing on the most important inclusion
identified, how could it be delivered to
contribute to a unique and distinct identity
for Woden?

Worksheet results are provided from Figure 1818 -
Figure 212121 and include a range of novel ideas

for developing a local identity in ways which would
colour the experience of the users represented by

the chosen personas.

- ; : ~ S~ g-‘..§

Figure 17: Photograph taken during the community panel workshop
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Participants were asked to consider what the public
G rOU p realm needs to entice their chosen persona to
one visit/use/stay. Responses were then ranked to
produce a top 3 and respondents collated ideas for
achieving their top selection in Woden Village.

1

Passive recreation
uses (flexible/
adaptable/events)

Well lit green
thoughroughfares -
SAFETY

Space outside for
lunch

Live entertainment

options Outdoor collaboration

Connectivity

¢ Tech o Musicians (tucked away MTC

o |T .
* Projector screen areas)

Figure 1818: Group 1 responses recorded in response to activity 2 during the community panel workshop.

b J

4

Under 30 Woden CBD a

professional/resident

Curves, archways, circular
tables/spaces - round-a-bout

The "blueprint” or shape of Woden
CBD and surrounding roads
etched in conrete or inlaid into
tiling

Meet you at the “Gang Gang”
(cricket and bird ref.)

Colouring - royal blue and gold
Sport - cricket (humps as bollards),
AFL, pool, ice skating, e.g. cricket
playground in UK

23



Young family - single mum
Participants were asked to consider what the public & 3yr old & 10yr old

G rOU p realm needs to enfice their chosen persona to

1_ visit/use/stay. Responses were then ranked to
WO produce a top 3 and respondents collated ideas for
achieving their top selection in Woden Village.

/\

Safe place for kids to \'\o

play while mum has a

coffee o
Smaller "meeting” spaces

(outdoor)
With seating

Family friendly pub, . : Identifiable by
accessible toilets, Parking & public

amenities (small transport
grocer), boutique stores

landmark/tree/fountain
Enclosed & cosy

With activity?

Good takeaway coffee!

Tactile fun space -

Wider footpaths and i
P Dog toiletting space water play & fountains,
no steps puzzles, useable in

summer and winter

Figure 1919: Group 2 responses recorded in response to activity 2 during the community panel workshop.

N _
4
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Participants were asked to consider what the public Local resident ==

G rO U p realm needs to entice their chosen persona fo |

.I.h ree visit/use/stay. Responses were then ranked to
produce a top 3 and respondents collated ideas for

achieving their top selection in Woden Village.

Easy, convenient and

comfortable for
people of all ages Family friendly/safe zone

Indigenous flora/signage along
the way

Raised garden beds
Easy for kids using Sensory plants (fouch, smell, eat)
Yarra Creek) and from skate park to ride Walking paths through greenery
west and to interchange over for ice cream Est. trees on perimeter of WV
Sustainable/natural environment

Easy and safe access
from C4 bike route (on

Seating & tables for comm.

Easy for older riders to connection
rest in the shade

Somewhere
secure/safe to park for
longer visit to
community centre

Figure 2020: Group 3 responses recorded in response to activity 2 during the community panel workshop.

b J

4

25



-n
e
-

\

Participants were asked to consider what the public
G I'O U p realm needs to entice their chosen persona fo
fOU r visit/use/stay. Responses were then ranked fo
produce a top 3 and respondents collated ideas for
achieving their top selection in Woden Village.

Bike rider

-
~
-

’ I
/i d

Natural green space,
eflabl::',tiz :e;sc;ﬂn Unigue Woden - Yarra Creek (no
B - other town centre has a creek -
direct connection from creek to
public park).
Local cafes, bars, . Enough room for all people,
Ovutdoor exercise
restaurants. ) parents
: stations . .
Entertainment Way finder - follow ‘bilby’ on path
to lead into public path (Euro cities
have e.g. follow mouse)

Walk fo bus, on main To divert into park for coffee, build

Lighting on paths bus route, access to into larger riding event.
fram

Figure 2121: Group 4 responses recorded in response to activity 2 during the community panel workshop.
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1.7 Collective Results

The following sections outline findings deriving from
analysis of qualitative data inputs across all
channels of engagement during the engagement
period.

Theme and sub-theme frequency

As illustrated at Figure 22, ‘Green’ was the most
popular theme throughout all commentary, followed
by ‘lifestyle’, corresponding to objectives 2 and 4 of
the PDB.

Figure 23 elaborates on these findings, showing the
frequency of sub-themes across the five themes,
with landscaping and public green space
accounting for 67.5% of all ‘green’ commentary and
design being the most frequently tagged (35.3%)
sub-theme within commentary attributed to the
lifestyle theme.

Green Movement

Lifestyle Intergenerational

Figure 22: Relative frequency of PDB objective themes amidst all commentary received during the engagement period.
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SustainableBiodiversity
4.9% 10.6% Visit
19.6%

Auslfie Eiecin S osies Climate Responsive

30.1% 17.1%
Lifestyle
18.6%
Landscaping Accommodation
37.4% 21.6%
Vehicles .. Safe & Accessible
10.3% Connectivity 29.7%
25%
Children
16.2%
Play Elderly
10.8% 8.1%
Pedestrian
22.1%

Ngunnawal Culture

Cyclin
. 9 57.9%

Parking 25%
10.3%

Figure 23: Relative frequency of sub-themes throughout all commentary provided during the engagement period.
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Activation
21.6%

Character
4.9%

Design
35.3%

Connection to Country
15.8%

N

Heritage
26.3%
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Sentiment and Contribution .
Cross-analysis of sentiment (positive, neutral, sent":ner!t & éi':gggfl}f Guﬂofjfi%?l@giggﬁgn
negative) and contribution (comment only, contribution 9

constructive, out of scope, question) was used
across all qualitative data gathered to provide
insights into the community’s reaction to the
proposal (Figure 24).

The data collated suggests that the vast majority of
respondents (65.6%) demonstrated positivity
towards the proposal and had constructive
feedback and insights to offer to guide further
development of the design concept.

Satisfied with
suggestions for
improvement
65.6%

Seven percent (7%) of all qualitative data indicated
that the respondent was completely satisfied with
an aspect of the proposal and just 2.3% provided a
response indicative of simple dissatisfaction with an
element of the proposal in the absence of any
constructive feedback.

Figure 24: Cross-analysis of sentiment and contribution across all qualitative data received throughout the engagement period.
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4. Discussion
1.8 Key Findings

Communily reactions to Woden Village tended to be positive and
constructive

Results of data analysis and impressions developed during engagement activities
have indicated that the community are generally supportive of the site being
developed in accordance with the tender concept. Most respondents felt that the
proposal is representative of positive progress and presents a significant
opportunity for the Woden Town Centre.

Respondents typically exhibited positivity and a wilingness to parlicipate

Analysis of respondent sentiment and contributions indicated that those who
chose to engage in consultation activities mostly engaged positively and
demonstrated a willingness to contribute to the development of the design for
Woden Village.

Objectlive 2 - Green and sustainable —is mostimportant to the community

Of the five objectives outlined in the PDB, objective 2 — Green and sustainable —
emerged as the most frequently mentioned theme throughout all commentary.
Respondents were most focused on the sense of being surrounded by greenery
rather than “the proverbial concrete jungle” and the inclusion of generous public
open space meeting a broad variety of user needs. Evidence emerging from
engagement suggests that this objective should be attributed greater weight than
the remaining four objectives in order to deliver on the community’s aspirations.

Objective 4 - Showcasing the best of urban life - is very important to the
community

As the second most frequently recurring theme amidst respondent commentary,
this objective has emerged as being very important to the community. Key areas of
concentrated interest included:

b J

o Design: Respondents frequently mentioned the amenity, look and feel of
the public realm, aspiring particularly towards:

o Anatural Woden — including the use of natural materials,
reference to a “fully timber CIT” and ensuring the public realm is
leafy and green, and

o Incorporation of water — use of water in the public realm emerged
across a number of comments and resulted in the mention of the
former water fountain in the Woden Town Square, a desire for re-
naturalisation of Yarralumla Creek as an attraction which is unique
to the Woden Town centre and finding ways to weave water
throughout the public realm as a theming concept described as
“flowing water in the landscape.”

e Lifestyle and activation: the community’s enjoyment and convenience of
experience in the public realm including access to the things that give rise
to a sense of wellbeing and joy such as arts, recreation and a broad range
of food and beverage options. Theatre, access to arts and affordable
access to shared facilities such as photography dark rooms were
mentioned along with a desire for indoor and outdoor recreation
opportunities suited to a range of generational needs. There was a broad
consensus that busy, active edges and a vibrant, prosperous Woden
Village offering night life and a variety of dining options is highly desired.

While negalive commentary was limited, a lack of local character and
amenity emerged as recuning themes

The maijority of negative commentary can be attributed to two themes; (i) adverse
reactions to survey question 4, which sought insights relating to the development
of a uniquely Woden local identity for Woden Village and (ii) recent development of
unrelated sites which respondent’s perceived to give rise to poor outcomes. The
latter were generally considered to be out of scope and offered little in the way of
constructive insights, however, the former suggests a perceived lack of local
character in the Woden Town Centre.
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1.9 Emerging FAQ's

The following table provides a record of all questions received during the engagement period. These questions will be used to inform development of FAQ'’s for future
stage(s) of engagement.

Table 1: List of questions received throughout the engagement period

Will the residential be attractive/targeted to downsizers (of whom there are many in Woden) or will it be little boxes like Wova?
What is the size of the apartments? Currently have a 5.5% vacancy rate compared to the rest of Canberra due to the very small apartments in the area
Who planned the survey and for whom?

What is the height of the buildings?

The little park across the road on the south-west corner of the site — will there be solar access to that area?

Will people make goat tracks in the northern green section?

Would you commission art from a local First Nations artist?

We have a lot of wind tunnels in Woden. Does your design mitigate against creating another one in front of the 'cascading garden'?
Love the EV charging - are these public or for residents only?

Will the tree canopy be deciduous trees in order to allow winter sunshine?

Where did you get the idea of plants hanging off the balcony from — Singapore/Europe?

What sort of community areas will there be — rooms, spaces?

Where are active street levels outward?

What the commercial spaces will be offering the general public?

How can we activate Bow Street to get people out on the street?

Cycle rout down western side of the block. How will that work?

How will you bring shops, bars and cafes to the surrounding streets in particular Bowes Street?

Will there be accommodation for ground level shops on the site as well?

N _
y
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How will residents access the parks and recreation facilities across Callum Street and the Phillip Pool?

How are you connecting to the town square and Westfield in an easily accessible way?
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™ PURDON

Contact Us

(02) 6257 1511
hello@purdon.com.au
www.purdon.com.au

Purdon Planning Pty Ltd
19 Torrens Street,
Braddon, ACT 2612

ABN 53 653 124 442

Any representation, statement, opinion or advice expressed or implied in
this publication is made in good faith but on the basis that Purdon
Planning, its agents and employees are not liable to any persons for any
damage or loss whatsoever which has occurred or may occur, in relation
to that person taking or not taking (as the case may be) action, in respect
of any representation, statement or advice referred to in this report.

Non residential
16,3001V
1,200
700M*



mailto:hello@purdon.com.au
http://www.purdon.com.au/

